








CUSTOMER-ORIENTED

AND HELPFUL FOR
CUSTOMERS' SUCCESS!
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Being customer-oriented means creating value for customers in essence
Geared to customers' needs, Dongfang Precision provides high-quality products and services for customers and
quickly responds to customers' needs, which we hold firm to throughout the entire process from market, R&D, sales,
manufacturing to service inclusive. Being customer-oriented is a process of constant reform, dynamic management

and sustainable improvement.
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To become a highly impactful industrial group;
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to earn the trust of customers and shareholders, and the respect of employees.
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Industrial Extensive Globalization Digital Synergy
Focus Strategy Strategy Strategy Strategy
Strategy
At present, Dongfang Precision Group and its subsidiaries comprise professional R&D teams led by L ) U ) L ) L ) L )

personnel with Ph.D and master degrees, with over 26% of all employees having higher education.
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A wealth of talents strategy x Cultural orientation strategy

Dongfang Precision focuses on steady and sustainable development while realizing scale expanding.

Based in China with a global vision, the company will continue to adhere to its globalization development
strategy of high-end intelligent equipment, further allocate resources, and gradually extend its businesses
towards the whole industry chain. Dongfang Precision strongly promotes and practices its strategies of

"synergy", "extension" and "globalization", to achieve its strategic transformation of intelligence and

digitization of its products.
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Because of us,

This world becomes more
environment-friendly
Because of us,

Life becomes better...
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